Mobile Devices TechB dgé
TechEd Serles

— Applications
Working for You

TEcHBRIDGE
ANTAS NPOWSr PEODTAM

Series Presenting Sponsors:

S
@ MOTOROLA ozl
intelligence everywhere”  Nore saving. More doing:

Seminar Sponsor:

Sidney Lanier Bridge | Brunswick, GA




- Where wé’ve b‘een
WIRELESS  _ \Where we're going
-What you can dc

> -

TEcHBRIDGE
ANTAS NPOWSr PEODTAM

Series Presenting Sponsors:

@ MﬂTﬂHﬂLA
intelligence everywhere”  More saving. More dulng

Seminar Sponsor:

Sidney Lanier Bridge | Brunswick, GA




A Brief History of Wireless

= Industry Firsts

 1st Cell Call (Oct. 13t 1983)
= Alexander Graham Bell’s Grandson

15t Portable Cell Phone
= DynaTac 8000x - (2.2Lbs, 13, 30 min TT, $3,999.99)

e 15t Rate Plan

= $45/mo + .45¢/min ($239/mo avg)
® 1928 = 1943 = 1969 = 2002 = 2008
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Motorola Founded Portable Walkie-Talkie Moon Landing World's first Worlds first Industry’s first

FM Radio Communications two-way pager wireless modem network handoffs

® 1936 @ 1955 = 1973 = 1996 = 2004
Police Radios First high-power Prototype of StarTAC RAZR V3
transistor portable cellular wearable phone wireless phone




Cellular Growth

= US Wireless Growth

« 286M US Subscribers (91%)

= 2.6 Trillion MOU/yr (7B/day)
= 798 Min/Mo/User (13HTrs)
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« 53 Million “Wireless Only” (1 in 5)
= 11in 2.5 18-29 Year olds
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Wireless Data Growth

= Data > Calls

U.S. Annual SMS Messages U.S. Annual MMS Messages
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Wireless Data Trends

= Broadband Adoption
e ‘05-7"12

_ * Mobile Broadband
| Fixed Broadband

LLS, Smartphone Penetration & Projections
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= SmartPhone Adoption
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The Perfect Storm
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= OS Battle
 Android 1.8% to 17.2%
R
verizon I\ g
= Carrier Capability e - oo O boost
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A Different View

= A Different View of What You Knew

1 Extra Person Sheltered
100 Additional Meals Served
30 Minutes Extra Time Home

$300 Saved Avoiding An Error




Pricing Paradigms

= Post & Pre-Paid
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The Wireless Challenge

= Cellular

= Messaging

= Push-to-Talk




Dan Homrich CEO
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Information at Point of Performance

Solution that Provides Ubiquitous Access

View of the Mobile User Looking In

User Experience Drives Adoption
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